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First, tell us about you.



Susanna H. Krey & Heather Stoll

About Us.





Our ministry is focused on people, particularly 
those who are spiritually, socially, psychologically, 
physically or materially neglected in any way.

— Constitutions  of  the Sis ters  of  Char ity  of  St .  Augustine, CSA Char ism

Sr.	Ursula	Bissonette,	CSA
Congregational	Leader	1852

Sr.	Judith	Ann	Karam,	CSA
Congregational	Leader	2016

WE, THE SISTERS OF CHARIT Y  OF ST. AUGUSTINE…



We are a HEALTH & WELLBEING PROVIDER 

that brings TRUE DEVOTION to HEALING through 

a FAMILY OF HOSPITALS, FOUNDATIONS, 

ELDER CARE & OUTREACH.



Healthcare Ministries Eldercare Ministries Foundation Ministries Outreach Ministries



Today’s Case Study



What you’ll learn 
from this case study



Sisters of Charity Health System
• Susanna Krey

• Heather Stoll

• Rebecca Gallant

Providence 
• Kelly Perritt

LifePoint Health 
• Diane Huggins
• Michelle Augusty

The Communications Professionals



How we worked together 
as a communications team. 



Catholic  Id entity 

Our Charge

Transaction 
Communications 

Prep aring 
f or  Future Id entity 

of  Provid ence 
H osp itals



ACTION: 
Creation of Guidelines
Presented to LifePoint Health



What Informed the Guidelines 

• Case studies of identity changes

• Visual and written examples 
by other Catholic hospitals 

• Recommendations of trade associations on 
best practices for communicating brand and identity

• Literature from the Catholic Health Association 
on Catholic identity



Table of Contents for Guidelines

Guid eline 1h Why is communicating Catholic identity impor tant?
Guid eline 2h What are the communications suppor ts 

to Catholic identity elements?
Guid eline 3h When creating a communications plan, 

how does Catholic identity influence the 
communications planning process?

Guid eline 4h How is Catholic identity evident in tactics?





Why: Importance of Conveying Catholic Identity

• Carr ying for ward Jesus’ healing ministr y. 

• The ser vices provided by Catholic ministr y are 
vital to the overall health of the community.



What: Communications Support to Catholic Identity Elements

Symbolism and Traditions



What: Communications Support to Catholic Identity Elements

Ethical and 
Religious Directives 
for Catholic Health 
Care Services 
Fifth Edition 
United States Conference 
of Catholic Bishops
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Pl a n n i n g 
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D ef in in g 
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Key
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What: Catholic Identity Influences Communications Planning…

V is u a l  co m p o n en t s
High  t o u ch

Mes s a ges  m u s t  b e co n s is t en t  
w it h  ca t h o lic  s o cia l  t ea ch in g

Ho w  d o  w e co n v ey  t h e s it u a t io n  in  co n t ex t  
t o  o u r  v a lu es  a n d  Ca t h o lic  Mis s io n ?

Un d er s t a n d  t h e n eed s  o f  
t h o s e w e s er v e

Ho w  t o  s h a r e co m m u n ica t io n s  
ju s t  & f a ir ly  t o  a l l  im p a ct ed ?



How: Implementation of high-touch collaterals



Catholic Audiences

How: Implementation of Media Relations



How we communicated the guidelines.



Questions we received.



Supporting actions. 



They also traveled to Nashville to educate our leaders 
about the communications associated with Catholic 
identity. These opportunities really framed the way that 
we, at LifePoint, think about Catholic identity, and they 
also helped us understand how that identity is perceived 
among employees, physicians, volunteers and within 
the community.” 

– Bill  Carpenter,  Chairman and CEO,  LifePoint Health

“



The results.

















What we, as communicators, learned.




