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WE, THE SISTERS OF CHARITY OF ST. AUGUSTINE...

— Constitutions of the Sisters of Charity of St. Augustine, CSA Charism
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ACTION:
Creation of Guidelines

Presented to LifePoint Health



What Informed the Guidelines

Case studies of identity changes

Visual and written examples
by other Catholic hospitals

Recommendations of trade associations on
best practices for communicating brand and identity

Literature from the Catholic Health Association
on Catholic identity



Table of Contents for Guidelines
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Guideline 3

Guideline 4

Why is communicating Catholic identity important?

What are the communications supports
to Catholic identity elements?

When creating a communications plan,
how does Catholic identity influence the
communications planning process?

How is Catholic identity evident in tactics?






Why. Importance of Conveying Catholic Identity

Carrying forward Jesus’ healing ministry.

The services provided by Catholic ministry are
vital to the overall health of the community.



Wh at- Communications Support to Catholic Identity Elements

Symbolism and Traditions



Wh at- Communications Support to Catholic Identity Elements

Ethical and
Religious Directives
for Catholic Health

Care Services

Fifth Edition
United States Conference
of Catholic Bishops



Wh at- Catholic Identity Influences Communications Planning...

Visualcomponents
High touch

Launching Measuring
Tactics & Adapting

Messages must be consistent Strategic How do we convey the situation in context

with catholic social teaching EMELIE Communication D-efini.ng toourvaluesand Catholic Mission?
Key Planning Situation

Messages Analysis
8 Process .

Setting
Objectives

How to sharecommunications Understand the needs of
just & fairly to all impacted? thosewe serve



H OW: Implementation of high-touch collaterals




H OW. Implementation of Media Relations

Catholic Audiences












- Bill Carpenter, Chairman and CEO, LifePoint Health



The results.































